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o agreement for nature at COP15
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NEWS | 06 May 2019 | Update 06 May 2019
Humans are driving one million
species to extinction

Landmark United Nations-backed report finds that agriculture is one of the biggest
threats to Earth’s ecosystems.
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SELF-EMPLOYED RETAILERS l'. o 8 900
They embody the core of the

EDEKA Group's brand: high- EMPLOVEES
quality products and services,
proximity to customers, and a
commitment to thelr regions.

deliver an outstanding perfor-
mance day after day to ensure
that the EDEKA Group can

warmm welcome!

maintain its leading position in
Germany's food retail sector.
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A positive overall performance
at all tiers of the EDEKA Group —
in addition to the independent
retailers, it was Netto Marken-
Discount in particular who
emerged as the strongest

driver for growth during the

last financial year.
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FULLY ON TREND

From staple products right through to
the premium range - the availability
of private labels at the stores has in-
creased noticeably over the past year.
Which should come as no surprise,
because they are not only superior to
comparable brand-name articles in
terms of price, but often also in terms
of guality and sustainability.
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