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‘Q Forest Conservation and Sustainable Use
wwi  Introducing WWF (World Wide Fund for Nature)

WWEF is a Non Governmental Organization(NGO) for
environmental conservation, working in more than 100
countries.

In 1961, started its work from saving
endangered wildlife.

Then, expanded activities to protect _— | ,\
ecosystem(forest, marine, wetland, W
etc.,) and stop climate change
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Forest Conservation and Sustainable Use
Introducing WWF (World Wide Fund for Nature)

100 5000
WWF is on over G " WWF has over
100 countrlesf PR 5,000 staff
on 5 continents. worldwide.

1961 / 5 million

: WWF has over
WWF was founded in 5 million supporters.

1961. 1971 in Japan.



* > FAO Global Forest Resources Assessment 2015

S S|ze of Forest About 4 billion ha
(1/3 of land area on the earth)

m Natural Forest Loss : 6.5 m|Il|on ha/y (%33 of'Tokyo)

e Serious Forest Loss In Troplcal Regions
e:g. Amazon, South East Asia, Central Afrlca




¢y, Forest Conservation and Sustainable Use
wwi  \What is “Deforestation Front” ?

What about future of natural forest loss?

11 places in the world will account for over 80% of forest loss globally
by 2030, according to research released by WWF.
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The 11 deforestation fronts, with projected losses, 2010-2030

Deforestation is not only for “Local Use”, rather linked to “Global Consumption”
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P S Reasons for Natural Forest Loss
:Illegal Logging

estruction of biodiversity and the impoverishment of millions of people that depend on forests for food and income. Madr
de Dios, Peru.
© WWF / André Bartschi




Reasons for Natural Forest Loss
:Unsustainable Land Use
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A ' Natural trO'plcaI rﬁorest wnth
&S __variety of tree species.:

v 74 1t is a home for many species
ue zg TreaSury of,BLod|verS|ty




Case: Pulp and Paper Natural Forest
Plantation of Acacia trees after

clear cutting.
Fast grown species such as Acacia
can be harvested after 5-7 years.
Very different environment from
natural forests \

Acacla/Eucalyptus
Plantation for paper

Indonesia,"Sumatra




Palm Oil Plantation

Case
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‘g Forest Conservation and Sustainable Use
wwi DBiodiversity Loss by Unsustainable Land Use

By losing natural forest with rich
biodiversity, homeless wild animals
are regarded as vermin and often

killed for safety reason and/or
protect plantations

Sumatran' Elephant- found dead by
poison in Acacia plantation



S&! Social Conflicts Between Local Communities

Without respecting FPIC(Free Prior and Informed Consent) with local
communities before using lands, numbers of social conflicts reported.

@Social Conflict (Attack by company or related people, or local communities)
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S&! WWF On The Ground

B Protect/Research wildlife and propose conservation plans
together with stakeholders

Patrolin National Park evelop land use plan Camera Trap for
wildlife monitoring

B Plan and implement with companies for better management
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Forest Certification Scheme :FSC

WWF

mFSC (Forest Stewardship Council)

FSC is a global, no profit organization dedicated to the
promotion of responsible forest management
worldwide.

FSC enable businesses and consumers to make
informed choices about the forest products they buy,
and create positive change by engaging the power of

market dynamics.
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rs Forest Conservation and Sustainable Use
b Other credible certification schemes

TAINg, ™

Mz Palm Ol
% s RSPO (Roundtable on Sustainable Palm Oil)

TEEER] Fishery Products (natural)
MSC32s . MSC (Marine Stewardship Council)

MSCER:EE

WWW.msc .org/jp

asc

CERTIFED

Aquaculture Fishery Products
ASC (Aquaculture Stewardship Council)

LAVENDER

=
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MSC, ASC cert. products

RSPO cert. soap and FSC cert. packaging



WWF

«" Case: Sustainable Paper Use
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In 2013, 5 companies implementing
“Sustainable Paper Policy”, Response
Ability and WWF Japan launched
“Consortium for Sustainable Paper Use”.
4 more companies joined later.

ZEER (2017F5AKR. 505IR)

Aomoro.  /EON  «ao)) CASIO  KIRIN

JSR

— SONY £3 SHERERRT

Nikon

Purpose

Promote sustainable paper use by
showing demand of responsibly
sourced paper products.

Requirement
Publicly announcing responsible
procurement policy.




@ Forest Conservation and Sustainable Use
wae  Working together with supply chain

B To consumers and retail distribution
industry with producers

B To consumers with retailers
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B More than 70% of production goes to tire industry.

B Natural rubber production and consumption increased to three
times in the world. In 2014, it reached 12 million ton.

B Major production counties are.in'South East Asia including
Indonesia and Thailand. SE Asia'produces 80% of world production.

« m Most of natural rubber is produced by smallholders.

B World leading Japanese automobile and the related industries.
From the Japanese market, contribution to environmental
conservation and sustainable development in production counties
are possible.




B In 2015, Global Corporate Partnership between Michelin and
WWEF started.

B In Kalimantan and Sumatra, where natural forest loss is still
seriously ongoing, joint on the ground projects for sustainable
natural rubber production started with WWF Indonesia.

m First tire producer committed “Zero Deforestation” in its
“Sustainable Natural Rubber Policy”

B Committed to ensure full traceability and protect “High
Conservation Values” in whole supply chain.



Global Corporate Partnership with Toyota

July, 2016
Another Global Corporate -
Partnership between Toyota and WWF |

L

WORKING
TOGETHER ON
BIODIVERSITY &
CLIMATE CHANGE

TOYOTA

WWEF started. First car company to
sign the partnership in the industry. _

Committed to work together with
WWF for sustainability on climate
change and “Living Asian Forest
Project”

In relation to forest resources,
started to work on “Sustainable
Natural Rubber”.
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Challenges and Opportunities

m An environmental NGO, Global Witness, reported issues

.~ including corruption, land grab, human rights violation, =
/ deforestation and illegal logging.
B Recent rapid development in Mekong region, especially in ;‘

— Myanmar, opening natural forests for shifting cultivation and =L
- agriculture damage rare ecosystem. Natural rubber is one of =

S

>

-~ the main commodities. ~

. m _In Cambodia, WWE started working with Socfin, rubber
— producer, which committed sustainable procurement and “Zero
= Deforestation”in December 2016.




Sustainable Natural Rubber Workshop in Myanmar

In November, 2016

In Yangon, Myanmar Rubber Planters and Processors
Association (MRPPA) and WWF Myanmar held a workshop for
sustainable natural rubber. About 100 participants from
government, companies and organization.

China Chamber of Commerce of Minerals & Chemicals
Importers & Exporters (CCCMC) reported a new guideline for
sustainable rubber production for environment and society. The
scope of the guideline is overseas development by Chinese
investment.




GM Committed to Procure Sustainable Natural Rubber

In May, 2017

General Motors became the first
car company to commit to procure
sustainable natural rubber.

GM also announced that they work
with suppliers on “Zero
Deforestation” for all tires the
company procure.

In June 2017

In Michelin’s event “Movin’On” in
Montreal, Canada.

“New Platform for sustainable
natural rubber” was discussed to
accelerate this movement.

— GENERAL MOTORS

GM Works to Set Sustainable Natural
Rubber Tires into Motion

First automaker to collaborate with suppliers to improve global rubber supply

DETROIT — Transforming the global rubber and tire supply chain to create lasting

tors is helping drive the industry toward net-zero deforestation
uphold human and labor rights

Ir supplier partners are an exten

https://www.gm.com/mol/m-2017-may-0515-tires.html




New Platform for Sustainable Natural Rubber

X Existing Platform

International Rubber Study Group (IRSG) &
http://www.rubberstudy.com

i International Rubber Study Group

“IRSG is an inter-governmental organisation composed of rubber producing
and consuming stakeholders. Located in Singapore, IRSG was established in
1944. In order to facilitate the interaction between the industry and the
Group, a Panel of Associates with members of organisations involved in the
rubber industry has been established. As of 1st July 2012, IRSG currently has
36 member countries and 120 industry members.”

Sustainable Natural Rubber Initiative (SNR-i)

“SNR-i has been developed under the framework of the IRSG as
a voluntary and collaborative industry project to ensure that the

rubber industry can build on its best practices - - -”
%_ http://www.snr-i.org/About+Us_3_1.htm

Member organisations developed “Voluntary Guideline and
Criteria”, “Action Plan”, etc., Many of global tire makers in this
SNR-I




New Platform for Sustainable Natural Rubber

Purpose : Accelerate and expand sustainable production and
procurement of natural rubber with multi stakeholder
participation.

Requirement : Agree and understand the purpose of the
platform. It’s required to implement sustainable production
and procurement with transparency by developing own policy.

Expected Stakeholders : Companies and organizations related
to natural rubber(NR).

- NR producers - Vehicle makers
* NR processors - Vehicle parts makers
- NR traders - Other NR product makers

- Tire makers - Civil Society (NGO) , etc,,



New Platform for Sustainable Natural Rubber

Definition and what “Sustainable Natural Rubber” means in the new
platform?

- Full Traceability

- Protecting HCV(High Conservation Value)

X Defined by High Conservation Value Resource Network (HCVRN)
https://www.hcvnetwork.org/

- Protecting HCS(High Carbon Stock)

X Defined by High Carbon Stock Approach Network (HCSA)
http://highcarbonstock.org/

- Respecting FPIC(Free Prior and Informed Consent)
X Defined by UN-REDD Programme
http://www.uncclearn.org/sites/default/files/inventory/un-redd05.pdf

- Ensuring transparency
- Respecting human and labor rights
- Regular 31 party audit, etc.,



In Conclusion fye

B Timber, paper and palm oil...Natural Rubber is not exceptional. = *

B Challenges in expansion of natural rubber.
" m Risk of “UNTRACEABLE"

B “New Platform” already started.

« W Participation from influential Japanese market is MUST.
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Www.panda.org

Contact:

WWF Japan, Conservation Director
Sadayoshi Tobai

Tel: 03-3769-1713

Email: tobai@wwf.or.jp

© 2010, WWEF. All photographs used in this presentation are copyright protected and courtesy of the WWF-Canon Global Photo Network and the respective photographers.



